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Birmingham voters will be
going to the polls May 6 to
decide whether the city should
issue $21.5 million in bonds to
upgrade the Baldwin Public
Library.

The city commission ap-
proved the ballot language
Monday by a 6-0 vote. While
there were some questions
about the cost of the project
and the timing of the election,
there was a clear consensus

among the commission to put
the issue before voters.

“This is the last step in a
long process,” Commissioner
Gordon Rinschler said at the
meeting. “The process is com-
plete and we’ve been extreme-
ly thorough. I’m very comfort-
able moving ahead with a May
election.”

Putting the question on the
ballot was an easy decision –
and an obvious one, as years of
study have gone into the pro-
ject. How well the proposal is
received by the community

will be the real test, as the
outcome of the vote will ulti-
mately decide what the library
will look like in the 21st centu-
ry.

Here then, are a few of the
issues voters are likely to con-
sider over the next three
months leading up to the spe-
cial election:

The plan
The library is located off

Merrill Street next to Shain
Park in downtown Birming-
ham. It was built in three

stages: the original building
went up in 1927, followed by
two additions in 1960 and 1981.
Along with the residents of
Birmingham, the library has
service contracts with Beverly
Hills, Bloomfield Hills and
Bingham Farms.

The proposed design will
expand the library by roughly
16,426 square feet. The extra
space would make the library
fully ADA compliant, expand
youth services and provide
more study spaces. It takes the
building from 40,174 square

feet to 56,600 square feet.
The design radically alters

the current footprint of the
library. It would preserve the
1927 portion of the building,
while tearing down the two
latter additions. To make up
the lost space, a new two-story
addition is being proposed that
would front alongMerrill
Street.

Bundles of information of
how the design came together
– along with numerous render-

Birmingham voters to decide on
$21.5 million bond for Baldwin library

By Jay Grossman
Staff Writer

See LIBRARY, Page A3

KEY TIPS TO
SAFEGUARD
YOUR HEART

Director Jamie Redford,
son of film legend Robert
Redford, visited Michigan
for the first time ever for a
movie screening of his HBO
documentary: The Big Pic-
ture: Rethinking Dyslexia.

Birmingham’s Eton
Academy co-hosted the Feb.
9 visit with the Opening the
Doors Program of the Jew-
ish Federation of Detroit.
More than 600 people at-
tended the screening.

Redford spent the after-
noon at Eton Academy talk-
ing with teachers and staff
to learn more about how the
independent school helps
different learners, including
students with dyslexia.
Redford shared information
he has gleaned from his
experiences as a parent of a
dyslexic college-aged son,
husband to a teacher and
director who travels around
the world meeting people

and sharing stories.
“Eton is committed to be

an ongoing learning envi-
ronment for our teachers
and staff,” Eton Academy
director of communications
Dawn Frasa said. “Our team
is really inspired and grate-
ful for the experience we

shared with Jamie Red-
ford.”

Eton is hosting an Admis-
sions Open House from 9-11
a.m. on Tuesday, Feb. 18. For
more information about the
school or to register, visit:
www.etonacademy.org.

By Jay Grossman

Jamie Redford with Jeffrey Zanetti, D.D.S., president, Eton Academy Board of Trustees.

Jamie Redford promotes
dyslexia documentary

Actor Robert Redford’s son visits Birmingham’s Eton Academy

Upper School Director Ellen Tatone, Jamie Redford and Upper
School Teacher Kate Vollmayer during Jamie's visit to the high
school.

Editor’s note: This story
about a boy from Birming-
ham’s message in a bottle was
first printed in The Island Sand
Paper, a newspaper in Fort
Myers Beach, Florida.

Every day, thousands of
people stroll along beaches all
over the world, some of them
looking for shells, some of
them looking for solace and
some not looking for much of
anything. We’re willing to bet
few of them expect to find
what Texas resident Richard
Todd found one day last month
as he as strolling along a de-
serted beach in the Dry Tortu-
gas National Park – a message
in a bottle that turned out to
have originated on Fort Myers
Beach.

“I took a trip to visit some
friends in KeyWest, and decid-
ed I wanted to scuba dive
around Fort Jefferson since
the Tortugas are so inacces-
sible,” Todd, who is an un-
derwater photographer, told
us. “So we flew there in a sea
plane, and while we were walk-
ing on the beach on one of the
keys, we found this bottle and
could see there was a note in

it.”
The bottle was a ‘Blue

Moon’ beer bottle and was
encrusted with Bryozoans and
coral. Despite having the ap-
pearance of having been in the
water for some time, Todd was
surprised to find out that the
interior had remained dry and
the note intact.

“We used a church key to
pry it off, and inside was this
note that looked like it had
been written by a kid,” he said.

Here’s where the story gets
interesting – the note was writ-
ten on a piece of paper embla-
zoned with VIP Realty’s ad-
dress and phone number.
Handwritten in pencil in both
English and Spanish, the note
simply read:

“ENGLISHHello, my name
is Harrison from Birmingham,
Michigan, USA. ESPANOL
Hola me llamo Harrison Bir-
minghamMichigan USA”

Todd, who told us he has
never been to Fort Myers
Beach, immediately contacted
VIP’s office and spoke with
Realtor Barbara Falduto.

“He told me that he and his
wife were in the Tortugas and
they found this note,” Falduto

Message in a bottle
mystery surfaces:
Who Is Harrison?

By Keri Hendry Weeg
Correspondent

SeeMESSAGE, Page A2

The lure of a Big Mac cer-
tainly brings a lot of customers
into McDonald’s.

But the company’s famous
sign also helps.

“You know whyMcDonald’s
uses yellow, red and black?
Those are the three most con-
trasting colors in the spec-
trum,” said Scott Gardner of
Gardner Signs in Troy. “So a lot
of study went into it. They
didn’t just pick those colors at
random.”

Gardner knows all the trade
secrets when it comes to de-
signing a good sign. The Bir-
mingham resident runs a fam-

ily business that started more
than 60 years ago with his
grandfather in Toledo.

The company manufactures
signs for Biggby Coffee, Blue
Cross Blue Shield of Michigan,
Huntington Bank and other
major corporations. They built
the casino signs for MGM, and
do work for Greektown and
Motor City. They built the Fox
Tower sign, the Birmingham
Palladium Building signs, and
the giant outdoor sign by I-75
for the Palace of Auburn Hills.

It was a business that began
in 1945 with Weston Gardner,
who flew bomber planes dur-
ing World War II and after-

Scott Gardner, owner of Gardner Signs, shows a sign he’s almost
completed for Biggby Coffee. Russell Fredericks, one of the company’s
sign installers, is standing to the right.

Scott Gardner has your sign
By Jay Grossman

Staff Writer

See SIGNS, Page A11
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ADVERTISEMENT
CITY OF BIRMINGHAM, MICHIGAN

MOHEGAN & KENNESAW PAVING PROJECT
CONTRACT #2-14(P)

Sealed proposals endorsed “Mohegan & Kennesaw Paving Project - Contract #2-14(P)” will be
received from contractors by the City of Birmingham, at the office of the City Clerk, located at
151 Martin Street, Birmingham, Michigan, until 2:00 p.m. local time, on Friday, February
28, 2014. The proposals will be opened and publicly read aloud at that time. Bids submitted
after the exact time specified for receipt will not be considered.

The project will include installation of new storm sewers, new water mains, pavement removal
and reconstruction with a new concrete surface on Mohegan Road and Kennesaw Road
between Oxford Road & Adams Road, on Oxford Road from 150 feet South of Kennesaw to
150 feet North of Mohegan, and Poppleton Road from 150 feet South of Kennesaw to 150
feet North of Mohegan. This project also includes horizontal directional drilling to install a
new 18” water main through Poppleton Park that will connect to an existing 16” water main
on Woodward Avenue. Approximate quantities are as follows: 1,900 linear feet of combined
and storm sewer upgrades, 6,500 linear feet of water main, 12,000 square yards of pavement
removal and concrete pavement with integral curb, and 6,000 square feet of concrete sidewalks
and ramps, plus other work to make a complete project. There are two alternates for water
main installation, including open cut installation of ductile iron water main, and pipe bursting
installation of HDPE water main. This project also includes installation of approximately 270
linear feet of CIPP water main liner underneath the Canadian Nation Railroad.

Bidders shall review and comply with all Contract Documents, and supplemental information,
as defined in the Information For Bidders.

Plans and specifications for the project may be obtained from the City’s Engineering
Department, located on the second floor of City Hall, beginning at 2:00 PM on Thursday,
February 13, 2014, for a non-refundable fee of $50.00 if picked up directly, or $65.00 if mailed.
Plans and specifications may also be obtained in PDF format on disc for $15.00. Payment
shall be in the form of a check made payable to the City of Birmingham, which must be
received prior to mailing of plans and specifications. Overnight delivery will be accommodated
provided arrangements are made for the shipping cost to be paid through the purchaser’s
account. Bidding documents for the project may be also obtained through the Michigan Inter-
governmental Trade Network (MITN), which may be accessed online at http://www.govbids.
com/scripts/mitn/public/home1.asp Vendors wishing to obtain copies of the bidding documents
will need to register through the MITN website.

In order to provide the City of Birmingham with Contractors and Subcontractors who will
carry out the work in a timely and satisfactory manner, a fully completed Sworn Statement of
Qualifications must be submitted to the Engineering Department of the City of Birmingham
prior to the bid opening. This shall be done for the above project before the close of business
(5:00 p.m.) on Tuesday, February 25, 2014. Copies of the Sworn Statement form will be
sent by facsimile or email to prospective bidders upon request. The qualifications and list of
references for the General Contractor and all Subcontractors to be used on the project will be
reviewed on the basis of the proposed bidder’s past performance on work of a similar nature
for the City of Birmingham and other owners. Those bidders and bidder’s subcontractors
who are determined not to be suitable to bid on any work shall be notified in writing of the
determination before the bids are opened. This information may be faxed to (248) 530-1290,
and confirmed received by calling (248) 530-1850. Information may also be emailed at the
address given on the form.

A pre-bid meeting will be held on Thursday, February 20, 2014 at 9:00 A.M. in the
City Commission Room, Room 205, City Hall, 151 Martin Street, Birmingham, Michigan.
Attendance is mandatory for general contract bidders.

The successful bidder shall be required to post bonds, and to comply with the contract
requirements of the City Charter. Bids are firm, and no bid may be withdrawn for a period of
sixty (60) days after opening of bids.

Procurement for theCity of Birminghamwill be handled in amanner providing fair opportunity
for all businesses. This will be accomplished without abrogation or sacrifice of quality and
as determined to be in the best interest of the City of Birmingham. The City reserves the
right to reject any and all bid proposals, to waive any irregularity in any of the bid proposals
submitted, and to accept any proposal which it shall deem to be the most favorable to the
interest of the City.

A certified check or bid bond in the amount of five percent (5%) of the base bid must accompany
each bid proposal.

LAURA PIERCE
CITY CLERK

Published in:
Birmingham Eccentric
MITA Ads
MITN

LO-0000181273Publish: February 16, 2014

ward painted street ad-
dresses by the curb.

Starting out
It was a booming time

in America and it didn’t
take long for Weston
Gardner to expand the
business and start manu-
facturing his own signs.
His first big client was
Champion Spark Plugs.

“He traveled around
the country and would
put up billboard signs for
Champion Spark Plugs
along the freeway,” Scott
Gardner said. “My dad
and his best friend later
did a lot of the work –
they’d load up a trailer
with signs and travel as
far as they could until the
trailer was empty.”

From there, the busi-
ness transitioned to on-
premise signs and even-
tually a factory went up
in Toledo. Scott’s dad,
Weston “Skip” Gardner,
took over the business in
the 1970s. The company
soon signed a big deal
with Standard Federal
Bank and the decision
was made to open a sec-
ond location in Michigan.

It first set up shop in
Auburn Hills and soon
landed contracts with
The Palace of Auburn
Hills and Great Lakes
Crossing.

It’s now in a more
centralized location at
1095 Naughton Drive,
just a block off the free-
way in Troy.

Today, the two loca-
tions employ more than
20 people. The company
was recently honored
with a national award for
the welcome sign it built
at FreedomHill.

All shapes and sizes
Installing a sign can

prove quite the chal-
lenge. In the case of Blue

Cross Blue Shield, it
meant using pulleys,
ropes and lots of muscle
to hoist a pair of 25-foot-
tall signs on a 38-story
glass building.

“We did that in the
winter,” Scott Gardner
said. “When the wind
catches them, those signs
can fly around like a
kite.”

Many factors go into a
sign, such as colors, let-
tering and height. In
general, Gardner said a
good sign requires ap-
proximately six inches of
letter height for every
300 feet of viewing dis-
tance.

And while blue is gen-
erally considered one of
the most popular colors,
it doesn’t translate well
into signs – namely be-
cause it’s a harder color
to light up at night.

“A huge part of the
business is codes,” Gard-
ner said. “Every munici-
pality has a different
sign code – it’s a differ-
ent code from Birming-
ham to Beverly Hills,
from Southfield to Troy.

“A municipality can’t
limit your logo, but they
can certainly regulate
the size, height, setbacks
from the road… so codes
are a huge part of our
business.”

As for the future,
Gardner believes more
companies will lean to-
ward digital signs that
are more flexible when it
comes to changing the
message.

Stadium scoreboards
are a good example, he
said.

Most off all, he re-
minds his customers that
a good sign is the best
form of advertisement.

“Every day, there are
people driving by who
have never been in your
business,” he said. “If
they can’t read your sign,
they’re probably going to
keep on driving.”

For more information
about Gardner Signs,
visit its website at
www.gardnersigns.com.

jgrossman@hometownlife.com
586-826-7030
Twitter: @BhmEccentric

Scott Gardner, owner of Gardner Signs, is carrying on the
family business tradition.

SIGNS
Continued from Page A1

The recent news that
CVS Caremark will stop
selling all tobacco prod-
ucts in its 7600 drug-
stores – with the poten-
tial, by some estimates,
to lose up to $2 billion
annually – earned the
company kudos from
health advocates.

CVS says the decision
to be tobacco-free by
October
of this
year will
send a
consis-
tent mes-
sage.
After all,
for a
company
that
wants its
stores to
be seen
less as traditional drug-
stores and more as
places offering solutions
for healthy living, the
sale of cigarettes and
chewing tobacco won’t fit
the new paradigm.

So despite the antici-
pated loss of revenue
store executives see
greater, long-term value
in ensuring brand consis-
tency. This is what I re-
fer to as being “on
brand.”

From brand
confusion to brand
clarity

I recall an article in a
business magazine years
ago that read like an
obituary for department
stores.

Too big, too slowmov-
ing, too scattered in their
focus bemoaned the ex-
perts. Yet amid the ca-
cophony of ugly predic-
tions one retail watcher
elegantly summed up the
problem saying these
once grand stores suf-
fered from having a little
bit of everything and not
enough of anything. And
in selling goods catering
to the masses and class-
es, everyone seemingly
abandoned them in favor

of more nimble, more
focused merchants.

However, to the sur-
prise of cynics fromWall
Street to Main Street the
stores found new pur-
pose as management
purged the selling floors
of bargain bins and elec-
tronics or, conversely,
reached for the highest
stratosphere of luxury.

Today, with a few
exceptions, many depart-
ment stores are pleasing
investors and customers
having better defined
their respective brands
and, more importantly, to
staying on brand.

Their brand,
their way

Consistent, well-de-
fined – successful –
brand management is no
less important to a small
business.

Tender, the women’s
designer boutique in
downtown Birmingham,
has never in the two
decades it’s been in busi-
ness strayed from its
philosophy of selling only
apparel, accessories and
shoes from the most
coveted fashion houses in
the world.

Even during the Great
Recession the store,
owned by sisters Karen
and Cheryl Daskas,
stayed true to its brand
heritage without trading
in more prosaic lines or
hosting any more than its
semi-annual sales.

Nearby, the Astrein
brothers, Gary and Rich-
ard, are celebrating 40
years in business with a
newly renovated space
that reopened last week.
The personality of the
1500-square-foot store

has a warm sophisti-
cation with a modern
color scheme, handsome
displays, and natural
wood and stone accents.
It’s contemporary with-
out a “look but don’t
touch” chill.

Along with this new
aesthetic comes a great-
er selection of items
from independent jew-
elers working with mixed
metals and colored gem-
stones.

Many of the pieces
will be one-offs.

“Richard and I feel it’s
important to offer spe-
cial items by emerging
designers that will com-
plement our established,
well known collections
and, most importantly,
our refreshed store envi-
ronment,” explains Gary.

Dowhat you do best
Anecdotally, I’m asked

to consult with firms
operating in business
segments unrelated to
retail or retail devel-
opment. I could do the
work, and do it well, and
the income would be
welcome. But that’s not
where I excel. Rather,
maintaining brand integ-
rity is the best invest-
ment for my bottom line.

Staying on brand,
then, needs constant
tending with a steely
determination to remain
focused and unfailing
especially during times
of change or challenge.
That’s a tall order for
even the savviest busi-
ness owner, what with
the day-to-day responsi-
bilities of running his or
her enterprise ever at
hand.

Easier said than done,
perhaps, but to act other-
wise means all of your
sweat and financial equi-
ty could go up in smoke.

Ed Nakfoor is a
Birmingham-based retail and
public relations consultant. He
is also a Birmingham resident.
Contact him at
edwardnakfoor@gmail.com.

Do what you do best to
brand business a success

Ed
Nakfoor

RETAIL
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Member coffee

8-9 a.m. Thursday,
Feb. 27.

Bloomfield Hills
School – Ninth-Grade
Campus - 2800 Lahser.
Bloomfield Hills mem-
bers-only event, pros-
pective members call
248-430-7686.

SEO Professional
EdgeWorkshop

7:30-9:30 a.m. Thurs-
day, March 6

Dan Santonocito,
managing principal at
Basso Design Group,
explores the amazing
maze of search-engine
optimization, taking a
hard look at the SEO
landscape and providing
insights you can use to
leverage its power. Lo-
cated at: Birmingham
Public Schools Admini-
stration Building, 31301
Evergreen Road, Bever-
ly Hills Adjacent to
Groves High School

(free and ample park-
ing). $10 members in
advance, $20 nonmem-
bers Register at
www.bbcc.com or call
248-430-7688.

Real Estate Forecast
Breakfast

8 - 9:30 a.m. Thurs-
day, March 13, The
Townsend Hotel

Kelly Sweeney, chief
executive officer at
Coldwell Banker Weir
Manuel, and Harry
Glanz, president, retail
division at Capital Mort-
gage.

Sharing a regional &
local update along with
a Q & A discussion from
the audience. Stay tuned
for speaker panel. Plat-
ed breakfast. Members
in advance $40, non-
members $50, corporate
table for eight $290.
Register online at
www.bbcc.com or call
248-430-7688.

Business After
Hours

5:30-7 p.m. Wednes-
day, March 19

TheMaple Theatre,
4135 W. Maple Road,
Bloomfield Township

Film, all welcome
After extensive reno-

vations, the new facil-
ities include a Great
Lakes Coffee shop, Wi-
Fi Lounge, and a full bar.
Join in for mixing and
mingling - appetizers
included cash bar. $10
members in advance,
$20 at the door, $20 non-
members. Call 248-430-
7688 to register.

Member Coffee
8-9 a.m. Thursday,

March 27
Erhard BMW, 4065 W.

Maple Road, Bloomfield
Hills

Members-only event,
prospective members
call 248-430-7686.

CHAMBER EVENTS

The 2014 Consumer
Electronics Show in Las
Vegas recently show-
cased somewild technol-
ogy. By comparison, this
year’s top gadgetsmake
the smart fridges and
three-dimensional print-
ers from 2013 seem like
typewriters.

One of the coolest
pieces unveiled at this
year’s conferencewas a
bendable TV produced
by Samsung. This ultra
flat screen device can be
curved to enhance view-
ing and comes as large
as 85 inches. Of course, a
TV that impressivewill
set you back. In an un-
related story, does any-
one have $10,000 I can
borrow?

Three-dimensional
printers were also heavi-
ly talked about during
the show. Nonewere
more impressive than
theMakerbot Replicator
Mini Compact 3D Print-
er which isWi-Fi com-
patible. This device isn’t
your average printer

that puts ink on paper.
Think of it as a giant box
that actually creates
miniature 3D versions of
replicas of anything you
need.

In the past few years,
owners of these expen-
sive devices have used
them tomake household
objects like phone
stands and pen holders,
but 3D printers have
even been used to print
heart valves. Yes you
just read that correctly:
there is amagical elec-
tronic box called a 3D
printer that has saved
lives by printing heart
valves.

Ultra high def TVs
For the second

straight year, ultra high
definition TVswere
among themost talked

about items. If you are
likeme, you didn’t think
TVs could get any better.
These new ultraHDTVs
are proof that televisions
have a longway to go
and all of our current
TVswill once again be
obsolete.

An ultra high-def TV
is estimated to have four
times better resolution
than the regularHD
models. Vizio sells a
50-inchUltraHDTV for
approximately $1,000.

The show featured
advanced intuitive key-
boards to help users type
without looking and clip
onmini-keyboards that
pair with touch screen
iPhones. Therewas a
$199 hydrogen-powered
fuel cell which can be
used to give power to
developing countries as
well as solar powered
phone chargers.

Jon Gunnells is a freelance
writer and social media
planner. Email jonathan.
gunnells@gmail.com.

A visit from the high-tech future
Jon

Gunnells

TECH
SAVVY


